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* Do not write anything on the question paper. Attempt all solutions in the answer book.

. ’ Retum question paper along with Answer book.
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; s : marketing funnel and label different metrics associated with
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ag for a new e-commerce brand in the Electronics and Appliances
as online presence, engage with customers effectively and
detail with facts & figures.
e marketing strategy which determines customer value.
rategies and their roles towards customer retention.

:
Traditional
and high dis
to .
- 1Tunes
‘ R ———
' pped demand. Consumers increasingly prefer niche products tailored
' ' ausing the demand curve's 10 grow longer and fatter. This shift crodes the
of bloc bli as fragmented markets gain prominence. Anderson predicts that the
sales he products will cventually surpass traditional hits, redefining profitability
must ymdwmummunmmmmgm revenue
mpuﬂnnphﬁuumewqumhqmmmmﬂm and the
g digital economy.
MﬂMhﬁcmM&ﬁm
o =
1






